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in accordance 
categories for the 



calculating a composite score for a particular 
with a function of the separate scores for a plurality of s 
particular buyer entity; and 

creating a group of buyer eijiiffes based on said composite scores 




15. (Amended) Th^^^wtethod as defined in claim 13, further comprising: 
providing a plurality ofjtitfQ incentives from different advertisers to one of the buyer 
entities, includingpffie steps of determining the sequence or the relative prominence of 
each of th^plurality of the incentive awards based on said calculated score. 





16. (Amended) The method as defined in claim 15, wherein the plurality of 
incentives are provided across a plurality of distribution channels. 

(Amended) The method as defined in claim 12, further comprising: 
receiving additional proof of purchase records for one of said buyer 
entities; and / 

recalculating at least one of said scores said one of said buyer entities 
based pn the additional proof of purchase records. 

(Amended) The method as defined/n claim 17, further comprising: 
determining if the recalculated scg/re qualifies said one of the buyer 
es for an on-going incentive. 

19. (Amended) The method as defined in claim 17, further comprising: 
recalculating the incentive determined in said incentive providing step by applying said 
recalculated score of said one of the bu^r entities to an incentive function. 

20. (Amended) The methojS as defined in claim 17, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of determining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 

21 . (Amended) Th/method as defined in claim 20, wherein the plurality of 
incentives are provided acrdss a plurality of distribution channels. 

22. (AmendedJ/The method as defined in claim 13, further comprising the 
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question; 



and 



entities; 



weighting questions based on scores of said msyev entity; 
selecting questions, based, at least in part, pr\ the weight given the 

sending questionnaires electronically to a/plurality of said buyer entities; 

receiving responses to the questionnaire from a plurality of said buyer 




weighting said responses from at least one of said buyer entities; and 
recalculating at least one score for/the at least one buyer entity based on 
said weighted responses. 

23. (Amended) The method as defi/ed in claim 22, further comprising: 
determining if the recalculated^core qualifies said one of the buyer 
entities for an on-going incentive. 



24. (Amended) The method asllefined in claim 22, further comprising: 
recalculating the incentive determined in&aid incentive providing step by applying said 
recalculated score of said one of the buyer entities to the incentive function. 

25. (Amended) The methoGpas defined in claim 22, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of deteipiining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 

26. (Amended) The method as defined in claim 25, wherein the plurality of 
incentives are provided across a Plurality of distribution channels. 

27. (Amended) The method as defined in claim 13, comprising: 
obtaining non-pi/-chase information about one of said buyer entities from 

third party; and 

recalculating ajf least one score of said one of said buyer entities based on 
the non-purchase information. 

28. (Amended) /The method as defined in claim 27, wherein said non- 
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purchase information is demographic information. 

29. (Amended) The method as defined in claim 27, further comprising: 
receiving an authorization from said one of jhe buyer entities as a threshold requirement 
to performing the obtaining non-purchase i/iformation. 

30. (Amended) The method as defined in claim 27, further comprising: 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 

31 . (Amended) The method as defined in claim 27, further comprising: 
recalculating the incentive determined in said incentive providing step by applying said 
recalculated score of said one of jne buyer entities to the incentive function. 

32. (Amended) The njTethod as defined in claim 27, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of determining the sequence or the relative prominence of 
each of the plurality of the irjcentive awards based on said recalculated score. 

33. (Amended) Tfhe method as defined in claim 27, wherein the plurality of 
incentives are provided acjjbss a plurality of distribution channels. 

34. (Amended)lThe method as defined in claim 13, wherein at least one 
category is an individual company, and wherein the score for that category is calculated 
based on the amount of/purchases indicated by said proof of purchase records for said 
individual company. 

35. (Amended) The method as defined in claim 13, further comprising the 
step of sending at least one score of a particular one of said buyer entities to a third 
party after receipt o/an authorization from said particular buyer entity. 

36. (Amended) The method as defined in claim 13, storing electronically at 
least one score fcf a buyer entity at a computer for said buyer entity. 

(Amended) The method as defined in claim 13, wherein said storing step 
storing the at least one scare on a cookie. 
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38. (Amended) The method as defined in claim 36, further comprising the 
step of said buyer entity sending said score to a third party. 

39. (Amended) The method as defined in claim 13, further comprising the 
steps of: 

recalculating the scores for each of a plurality of buyer entities based on 

new proof of purchase records entered in the electronic database; 

comparing the recalculated scores to a threshold; and 

generating an indication if one of the recalculated scores exceeds said 

threshold but the score before recalculation did not exceed the threshold. 




(Amended) The method as dyrined in claim 13, further comprising the 
Iculating a fee based on the scor/s of the buyer entities provided the 

inc#fitive. 

42. (Amended) The method afe defined in claim 13, further comprising the 
step of receiving information on whether one of the buyer entities made a follow-up 
purchase or a co-purchase contemporaneous with or after accepting an incentive; and 
recalculating the score for said one of the buyer entities with additional points provided 
for making the purchase after acceofing the incentive. 

43. (Amended) The method as defined in claim 42, further comprising: 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 

(Amended) The method as cfefined in claim 42, further comprising: 
the incentive determined in spid incentive providing step by applying said 
Calculated score of said one of the bu^r entities to the incentive function. 

45. (Amended) The method as defined in claim 42, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of determining the sequence or the relative prominence of 
each of the plurality of the incej/ftive awards based on said recalculated score. 




002.652835.1 



-5- 



Atty. Dkt. No. 084561-0108 




46. (Amended) The method as defined in claim 42, wherein the plurality of 
incentives are provided across a plurality of distribution channels. 

(Amended) The method as d^ifTed in claim 13, further comprising the 
receiving informatiptfTon whether one of the buyer entities accepted the 

incentive; and 

recalculating at least one of the scores for one of the buyer entities based 
on the buyer entjjyaccepting the incentive. 

48. (Amended) The method as defined in claim 47, further comprising: 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 

H 49, i / F (Amended) The method as definecHjJP claim 47, further comprising: 
reg?alQ!ffating the incentive determined in said^mcentive providing step by applying said 
Iculated score of said one of the buy^r entities to the incentive function. 

50. (Amended) Th^rathod as defined in claim 47, further comprising: 
providing a plurality of sai^mcentives from different advertisers to one of the buyer 
entities, including th^teps of determining the sequence or the relative prominence of 
each of the plurafffy of the incentive awards based on said recalculated score. 

51 . (Amended) The method as defined in claim 47, wherein the plurality of 
incentives are provided across a plurality of distribution channels. 

method asd£#H£3 in claim 13, comprising: receiving 

visited a predetermined web site; and 
of said one of the buyer entities to increase the score 

53. (Amended) The method as defined in claim 52, further comprising: 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 





'54. 



'(Amended) The method 




in claim 52, further comprising: 
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recalculating the incentive determined in said incerrtp^" providing step by applying said 
recalculated score of said one of the buyer en£#fes to the incentive function. 

55. (Amended) The method^fs defined in claim 52, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the step^OT determining the sequence or the relative prominence of 
each of the plurality o^?ne incentive awards based on said recalculated score. 

56. (Amended) The method as defined in claim 52, wherein the plurality of 
incentives are provided across a plurality of distribution channels. 

^C*!^^ (Amended) The method as de#fl€3 in claim 13, wherein said providing an 
m(^D#fve s tep comprises determining 1 ^ffincentive wherein a type and/or amount of the 

Sentive is selected for the bj^V^r entity by applying said score of said buyer entity to 
an incentive function. ^^^^ 





(Amended) The method as defjpgom claim 64, further comprising the 

weighting each enjitfy submitted rating for a product or service according 
to the money spent on the^articular product or service by the entity; and 

creating^n average rating for the product or service based on the 
weighted entijy^ubmitted ratings. . — 



A 



68. (Amended) The method as defined in claim 13, further comprising the 
^ \ step of calculating a charge for providing the incentive based on both the size of the 
group of buyer entities resulting from the search and the scores of the huyer ^ntiti^Cr 



4 



73. (Amended) The method as defined in claim 13, further comprising the 
steps of storing at least one score for a buyer entity on a cookie at a computer for said 
buyer entity; and updating the score on said cookie with a recalculated_score 



75. (Amended) The method as defined in claim 13, further comprising the 
step of updating the searchable database on a continuous basis; and 

recalculating the scores on a continuous basis. 

76. (Amended) The method as defined in claim 13, further comprising: 
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recalculating at least one score for a buyer entity for one of the categories 
based on information on the television viewing habits or the viewing of a particular 
television program by that buyer entity. 

77. (Amended) The method as defined in claim 76, further comprising: 
determining if the recalculated score qualifies said one of the buyer entities for an on- 
going incentive. 

'(Amended) The method as^^tefffied in claim 76, further comprising: 
ting the incentive detemjiFf^ain said incentive providing step by applying said 
recalculated score of saj^Wfie of the buyer entities to the incentive function. 

79. (Amended) The method as defined in claim 76, further comprising: 
providing a plurality of said incentives from different advertisers to one of the buyer 
entities, including the steps of determining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 





81 . (Amended) The method as defined in claim 80, wherein the incentive 
reward is a reduction in a pay per view charge for a program being viewed at the same 
time as the ad. 

82^-^ (Amended) The method as defi^ed'Th claim 13, further comprising 
fbring the receiver of an interactiye<felevision to determine if an ad has been 
zapped; and providing an incgp*rt/e based to the buyer entity if the ad has not been 
zapped with the inceptive determined in accordance with at least one of the scores of 
the buyer entji 

83. (Amended) The method as defined 13, further comprising: selecting ads 
from a storage based on a particular television program being received by the receiver of 
that buyer entity to display those ads in a predetermined sequence. 

84. (Amended) The method as defined in claim 13, further comprising 
selecting a sequence of ads to be displayed at a receiver based on a particular television 
program being received by a receiver of the buyer entity and on the scores of that buyer 
entity. 
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85. (Amended) The method as defined in claim 13, further comprising 
determining an incentive for viewing a television advertisement based on a particular 
television program being received by a receiver of the buyer entity. 

86. (Amended) The method as defined in claim 13, further comprising 
determining an incentive for viewing a television advertisement based on password 
entered from a receiver of the buyer entity. __ 



89. (Amended) The method as defined in claim 88, wherein said at least one 



attribute is income. 




93. (Amended) The methpd as defined in claim 92, further comprising the 
steps of: 

adding the purcha/e ^yiounts for the buyer entity over a first period of 
time made from a first merchant W'oytain a first merchant purchase amount; 
determining if the first mercJ/TantJjburchase amount exceed a threshold value; and 
sending an incentive to tl]/e buyer entity for having exceeded the threshold value of 
purchases. 

^(Amended) The system as cteffned in claim 94, wherein said fifth 
cortg^nent providing an incentive cpprfprises a component for setting the incentive for 
each buyer entity in the groujj^Bcised on its purchases of a particular product or service. 

^^^^9^^ (Amended) The system/as defined in claim 95, wherein a plurality of 
?r entities are individual persons. 

97. (Amended) The systfem as defined in claim 95, wherein a plurality of the 
buyer entities are corporate or otper legal entities. 

98. (Amended) The System as defined in claim 97, further comprising: 
a component fo/ receiving buyer entity preferences for categories of third 

parties; 

wherein saidAhird component for obtaining search criteria includes a 
component for receiving ^merchant category designation for the third party; and 

wherein sand fourth component for searching comprises a component for 
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forming the group of buyer entities who have indicated in their respective buyer 
preferences that they would receive a marketing incentive from third parties in the 
merchant category designation. 

'(Amended) The system as defi/ed in claim 94, further comprising: 
a component for receiving a threshold value from the buyer entity that an 
jprffentive must meet before the buyer entitwwill receive the incentive; 

a component for receiving ajvalue for the incentive to be provided; and 
wherein said fourth component for searching includes a component for 
comparing the value of the incentive to twe threshold value set by the buyer entity and a 
component for not including that buyer entity in the group if the buyer entity has set a 
threshold value for the incentive which/s not exceeded. 




100. (Amended) The systemfas defined in claim 94, further comprising 
a component for obtairjng information on whether one of the buyer 

entities accepted the incentive; and 

a component for inputting this information to the database. 

101 . (Amended) The sysfem as defined in claim 100, further comprising a 
component for obtaining information on whether the buyer entity made a follow-up 
purchase or a co-purchase contemporaneous with or after accepting the incentive and 
inputting this information to the purchase record of the buyer entity in the database. 

102. (Amended) The system as defined in claim 94, wherein said second 
component for entering further/comprises a component for categorizing purchases listed 
from a plurality of independent third parties in the proof of purchase records based on a 
set # of categories. 

(Amended) The system/as defined in claim 100, further comprising a 
cQflrfponent for calculating at least yne score for a buyer entity based on the amount 
"purchased in one or more selected categories. 

104. (Amended) Thff system as defined in claim 100, further comprising: 

a component/for calculating a separate score for a buyer entity in each of 
a plurality of categories biased on the amount purchased by the buyer entity in the 
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respective category; 

a component for calgjwlcfting a composite score for a particular buyer 
entity in accordance with a fyrfction of the separate scores for a plurality of selected 
categories for the partiowfar buyer entity; and 

a corpfxment for creating a group of buyer entities based on said 

oompooito - 

105. (Amended) The system as defined in claim 103, further comprising: a 
component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including a component for determining the sequence or the relative 
prominence of each of the plurality of the incentive awards based on said calculated 
score. 

106. (Amended) The system as defined in claim 105, wherein the system 
provided the plurality of incentives across a plurality of distribution channels. 

amended) The system as defined/in claim 103, further comprising: 
a component for receiving additiqnal proof of purchase records for one of 
^ saidyfcfuyer entities; and 

a component for recalculating/at least one of said scores said one of said 
buyer entities based on the additional proOT of purchase records. 

108. (Amended) The systen^as defined in claim 107, further comprising: 
A component for determining if the recalculated score qualifies said one 

of the buyer entities for an on-going incentive. 

/ 

109. (Amended) The svstem as defined in claim 107, further comprising: a 



component for recalculating the incentive determined in said fifth component by 
applying said recalculated sqore of said one of the buyer entities to an incentive 
function. 



/ 



110. (Amended*) The system as defined in claim 107, further comprising: a 
/ 

component for providing a plurality of said incentives from different advertisers to one 



of the buyer entitiesTincluding a component for determining the sequence or the relative 
prominence of eacl/of the plurality of the incentive awards based on said recalculated 
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score. 



111. (Amended) The system as defined in claim 110, wherein the system 
provides the plurality of incentives across a plurality of distribution channels. 

1 12. (Amended) The system as defined in claim 103, further comprising: 
a component for weighting questions based on scores of said buyer 

entity; 

a component for selecting questions, based, at least in part, on the 
weight given the question; 

a component for sending questionnaires electronically to a plurality of said 
buyer entities; and 

a component for receiving responses to the questionnaire from a plurality 
of said buyer entities; 

a component for weighting said responses from at least one of said buyer 

entities; and 

a component for recalculating at least one score for the at least one buyer 
entity based on said weighted responses. 

^P^J^1 1 3.^Amended) The system as definedjj^i^claim 112, further comprising: 

\J a component for determining jMne recalculated score qualifies said one of 

th^duyer entities for an on-going inceptive. 

1 14. (Amended) The^ystem as defined in claim 1 12, further comprising: a 
component for recalculating the incentive determined in said incentive providing 
component by appl^Ffg said recalculated score of said one of the buyer entities to the 
incentive functic 

115. (Amended) The system as defined in claim 112, further comprising: a 
component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including the steps of determining the sequence or the relative 
prominence of each of the plurality of the incentive awards based on said recalculated 
score. 

1 16. (Amended) The system as defined in claim 1 15, wherein the fifth 
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component provides the plurality of incentives across a plurality of distribution channels. 

y 

V^flj ^YJ^ (Amended) The system as definefWfT claim 102, comprising: 

^l/S^^ a component for obtaining^tJfvpurchase information about one of said 
uyer entities from third party; aj 

a componepMor recalculating at least one score of said one of said buyer 
entities based on th^fion-purchase information. 

1 18. (Amended) The system as defined in claim 1 17, wherein said non- 
purchase information is demographic information. 

1 19. (Amended) The system as defined in claim 1 17, further comprising: a 
component for receiving an authorization from said one of the buyer entities as a 
threshold requirement to obtaining non-purchase information. 

120. (Amended) The system as defined in claim 1 17, further comprising: a 
component for determining if the recalculated score qualifies said one of the buyer 
'entities for an on-going incentive. 

\*2A^ (Amended) The system as definedip-ct^Tm 117, further comprising: a 
coirnafonent for recalculating the incentiye-determined by the incentive providing 
Component by applying saidr^e^Tculated score of said one of the buyer entities to the 
incentive function^ 

122. (Amended) The system as defined in claim 1 17, further comprising: a 
component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including a component for determining the sequence or the relative 
prominence of each of the plurality of the incentive awards based on said recalculated 
score. 

123. (Amended) The system as defined in claim 1 17, wherein the system 
provides the plurality of incentives across a plurality of distribution channels. 

124. (Amended) The system as defined in claim 103, wherein at least one 
category is an individual company, and wherein the score for that category is calculated 
based on the amount of purchases indicated by said proof of purchase records for said 
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individual company. 

125. (Amended) The system as defined in claim 103, further comprising a 
component for sending at least one score of a particular one of said buyer entities to a 
third party after receipt of an authorization from said particular buyer entity. 

126. (Amended) The system as defined in claim 103, further comprising a 
component for storing electronically at least one score for a buyer entity at a computer 
for said buyer entity. 

127. (Amended) The system as defined in claim 126, wherein said storing 
component stores the at least one score on a cookie. 

128. (Amended) The system as defined in claim 126, further comprising a 
component for allowing said buyer entity to send said score to a third party. 

129. (Amended) The system as defined in defined in claim 103, further 
comprising: 

a component for recalculating the scores for each of a plurality of buyer 
entities based on new proof of purchase records entered in the electronic database; 

a component for comparing the recalculated scores to a threshold; and 
a component for generating an indication if one of the recalculated scores 
exceeds said threshold but the score before recalculation did not exceed the threshold. 

(Amended) The system as d£*tf1ed in claim 129, wherein said indication 
compri^e^ providing an incentivejo^Duyer entity with a recalculated score that 
exceeds the threshold buj^ttfe score of the buyer entity before recalculation did not 
exceed the threshj 

131. (Amended) The system as defined in claim 103, further comprising a 
component for calculating a fee based on the scores of the buyer entities provided the 
incentive. 

132. (Amended) The system as defined in claim 103, further comprising a 
component for receiving information on whether one of the buyer entities made a 
follow-up purchase or a co-purchase contemporaneous with or after accepting an 
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incentive; and recalculating the score for said one of the buyer entities with additional 
points provided for making the purchase after accepting the incentive. 

133. (Amended) The system as defined in claim 132, further comprising: a 
component for determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 

1 34^ (Amended) The system as definejtifrfJTaim 132, further comprising: a 
comj^efient for recalculating the incerjtiv^Setermined in said incentive providing 

imponent by applying sai^Ufe^alculated score of said one of the buyer entities to the 
incentive function 

135. (Amended) The system as defined in claim 132, further comprising: a 
component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including determining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 

136. (Amended) The system as defined in claim 132, wherein the system 
provides a plurality of incentives across a plurality of distribution channels. 

137. (Amended) The system as defined in claim 103, further comprising: 
a component for receiving information on whether one of the buyer 

entities accepted the incentive; and 

a component for recalculating at least one of the scores for one of the 
buyer entities based on the buyer entity accepting the incentive. 

138. (Amended) The system as defined in claim 137, further comprising: a 
component for determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 



39. (^mended) The system as defin^d-hfcla 137, further comprising: a 
coi^on^f^foTrecalculating the incepttVe^etermined in said incentive providing 
corrtfJonent by applying saj{Uf^calculated score of said one of the buyer entities to the 
incentive function, 

140. (Amended) The system as defined in claim 137, further comprising: a 
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component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including determining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 

141 . (Amended) The system as defined in claim 137, wherein the system 
provides the plurality of incentives across a plurality of distribution channels. 

142. (Amended) The system as defined in claim 103, comprising: a 
component for receiving information that one of the buyer entities visited a 
predetermined web site; and recalculating one of the scores of said one of the buyer 
entities to increase the score based on this visit. 

143. (Amended) The system as defined in claim 142, further comprising: a 
component for determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 

(Amended) The system asjjeftffed in claim 142, further comprising: 
recajj&trtating the incentive deterrpiRgcf in said incentive providing component by applying 
fa\d recalculated score of^Scud one of the buyer entities to the incentive function. 

145. (Amended) The system as defined in claim 142, further comprising: a 
component for providing a plurality of said incentives from different advertisers to one 
of the buyer entities, including determining the sequence or the relative prominence of 
each of the plurality of the incentive awards based on said recalculated score. 

146. (Amended) The system as defined in claim 142, wherein the system 
provides the plurality of incentives across a plurality of distribution channels. 




rinc 



<^^^147^^(Amended) The system as defi 
an inqjsmive component comprises a cpmfSonent for determining an incentive wherein a 



claim 103, wherein said providing 



tyi5e and/or amount of the inc^Rffve is selected for the buyer entity by applying said 
score of said buyer eQti*^" to an incentive function. 

148^1 Amended) The system as defined in claim 94, wherein said providing an 
incenjatfe component comprises a component for determining an incentive within an 
leniiya, structure whoroin o ty p e - or omow &-Qi4ncentive- "hs-pfovk 
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based on an electronic input from the buyer Entity. 

149. (Amended) The system as defined in claim 94, wherein said providing an 
incentive component comprises a component for determining an incentive from within 
an incentive structure wherein a type or amount of incentive is provided to the buyer 
entity based on the buyer entity meeti/ng predetermined search criteria. 

150. (Amended) The system as defined in claim 94, wherein the providing an 
incentive component comprises a component for selecting the incentive based on a first 
criteria of purchasing of a particular good or service, and a second criteria of a minimum 
number of different instances w/en the particular good or service was purchased in a 
predetermined time period. 

151 . (Amended) Thfe system as defined in claim 94, wherein the providing an 
incentive component compmses a component for setting the incentive based on a first 
criteria of purchasing of a^articular good or service, and a second criteria of a minimum 
monetary value purchased of the particular good or service purchased in a 
predetermined time period. 

152. (Amended) The system as defined in claim 94, further comprising a 
component for linking to a third party database and inputting information therefrom on 
whether the buyer entity made a follow-up purchase or a co-purchase contemporaneous 
with or after accepting the incentive and inputting this information to the database. 




#j(*^?53. (Amended) The system as define^Wficlaim 94, wherein said providing an 
entive component comprises including a/6ookie with the incentive, with said cookie 
designed to monitor predetermined aptfvity relating to said incentive. 

1 54. (Amended) The system as defined in claim 94, further comprising a 
component for submitting a request to one of said buyer entities to provide a rating of a 
product or service only if the purchase record of the buyer entity shows a purchase of 
the product or service to be rated. 

155. (Amended) The system as defined in claim 154, further comprising: 

a component for weighting each entity submitted rating for a product or 
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service according to the money spent on the particular product or service by the entity; 
and 

a component for creating an average rating for the product or service 
based^on the weighted entity submitted ratings. 

Amended) The system as defined in afeim 94, further comprising a 
for calculating a charge for providing thj/ incentive based on the size of the 
buyer entities resulting from the search. 

1 57. (Amended) The system as definejo in claim 94, further comprising a 
component for calculating a charge for providjfig incentives based on a number of 
elements in the search criteria. 

158. (Amended) The system as defined in claim 103, further comprising a 
component for calculating a charge for presiding the incentive based on both the size of 
the group of buyer entities resulting frorr/the search and the scores of the buyer 
entities. 

159. (Amended) The systen/as defined in claim 94, further comprising a 
component for comparing a source dr the third party proof of purchase records with a 
source database of third parties and entering only those proof of purchase records if 
from third party sources that arenjrrhrff'source database. 

160. (Amended) The system as defined in claim 94, further comprising a 
component for categorizing purchases relative to a database of categories and entering 
only purchases within selected categories. 

161 . (Amended) T^e system as defined in claim 94, wherein said entering 
component further comprises a component for categorizing of purchases listed from a 
plurality of independent thjfrd parties in the proof of purchase records based on a set of 
categories; 

a component for calculating a separate score for a buyer entity in each of 
a plurality of categories based on the amount purchased by the buyer entity in the 
respective category; ^fid 

a component for recording at least one of said scores in a cookie on a 
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accessed from a communications network by at 



yer entity computer that 
least one merchant. 



162. (Amended) The system as defined in claim 94, further comprising: 

a component for storing at least one score for a buyer entity on a cookie 

at a computer for said buyer entity; 

a component for allowing a merchant to access said cookie and obtain 

said at least one score; 

said merchant correlating said accessed score to at least one item of 

content; and 

a component for serving to the buyer entity said at least one item of 

content. 



^163. 



vmended) The systepras defined in claim 100, further comprising a 



compdfTent for storing at least arte score for a buyer entity on a cookie at a computer 
tor said buyer entity; and updating the score on said cookie with a recalculated score. 

164. (Amended) The system as defined in claim 94, further comprising: 

a component for adding the purchase amounts for the buyer entity over a 
first period of time made from a first merchant to obtain a first merchant purchase 
amount; 

a component for determining if the first merchant purchase amount 
exceed a threshold value; and 

a component for rewarding the buyer entity for having exceeded the 
threshold value of purchases. 

1 65x^(Amended) The system asVaefined in claim 100, further comprising a 
corrjpdnent for updating the searchableyclatabase on a continuous basis; and 

A component for recalculating the scores on a continuous basis. 

166. (Amended) The system as defined in claim 100, further comprising: 

a component for recalculating at least one score for a buyer entity for one 
of the categories based on information on the television viewing habits or the viewing of 
a particular television progran/by that buyer entity. 
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167. (Amended) The system as defined in claim 166, further comprising: a 
component for determining if the recalculated score qualifies said one of the buyer 
entities for an on-going incentive. 



(^^168/ (Amended) The system as^etined in claim 166, further comprising: a 
comp^Snt for recalculating the incj^tfTTve determined in said incentive providing 
component by applying said^6alculated score of said one of the buyer entities to the 
incentive function. 

fmended) The system as defjrj^eHfTclaim 163, further comprising: a 
providing a pluraIit^Q#-*£aid incentives from different advertisers to one 
^f the buyer entities, in^JjucflTTg determining the sequence or the relative prominence of 
each of the plurpJffy of the incentive awards based on said recalculated score. 




'\lt5. (Amended) The system as defined in clairjj*9#7further comprising a 
component for monitoring the receiver of an intg*af??ive television to determine if an ad 
^isshown by the receiver and has not b^ff^zapped by the buyer entity; and providing an 
incentive reward to the buyereptityif the ad has not been zapped. 

171 . (Amended) The system as defined in claim 170, wherein the incentive 
reward is a reduction in a pay per view charge for a program being viewed at the same 
time as the ad. 

72p^nAmended) The system as defined in cJaFfffi 103, further comprising a 
comj^tfnent for monitoring the receiver of anj^t^ractive television to determine if an ad 
as been zapped; and providing an ip0gfTtive based to the buyer entity if the ad has not 
been zapped with the incentj^e^etermined in accordance with at least one of the 
scores of the buyer er 

173. (Amended) The system as defined 103, further comprising: a component 
for selecting ads from a storage based on a particular television program being received 
by the receiver of that buyer entity to display those ads in a predetermined sequence. 

174. (Amended) The system as defined in claim 103, further comprising a 
component for selecting a sequence of ads to be displayed at a receiver based on a 
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particular television program being received by a receiver of the buyer entity and on the 
scores of that buyer entity. 

175. (Amended) The system as defined in claim 103, further comprising a 
component for determining an incentive for viewing a television advertisement based on 
a particular television program being received by a receiver of the buyer entity. 

176. (Amended) The system as defined in claim 103, further comprising a 
component for determining an incentive for viewing a television advertisement based on 
password entered from a receiver of the buyer entity. 

177. (Amended) The system as defined in claim 103, further comprising a 
component for determining an incentive for viewing a television advertisement based on 
a predetermined response received from the receiver of the buyer entity and at least one 
score of the buyer entity. 




179. (Amended) The systgpr^^&f fined in claim 178, wherein said at least one 
attribute is income. 



183. (Amended) The systemyas defined in claim 182, further comprising: a 
component for adding the purchase^amounts for the buyer entity over a first period of 
time made from a first merchant to ob^in a first merchant purchase amount; 
determining if the first merchant pracha4e amount exceed a threshold value; and 
sending an incentive to the £uyer(mtity for having exceeded the threshold value of 
purchases. 



!0 



185. (Amended) The method as defined in claim 184, where the displaying or 
otherwise providing said at least one meereure step includes displaying or otherwise 
providing said measure to the buyer errnty either at regular intervals or before and/or 
after the buyer entity takes certain actions which generate the information which is 
stored in the profile. 

186. (Amended) TheJriet^d as defined in claim 184, wherein said displaying 
or otherwise providing step comprises displaying or otherwise providing to the buyer 
entity the degree or amount that the measure changed during the most recent interval 
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and/or as the result of the most recent action abactions by the buyer entity 

187. (Amended) The method as defined in claim 186, where the displaying or 
otherwise providing the change in the measure comprises quantifying a total or partial 
value of benefits to which the buyer entiw has become entitled as the result of the 
measure change, and displaying or otherwise providing the buyer entity an estimate of 
the value of these benefits. 

188. (Amended) The method as defined in claim 184, wherein the action is a 
purchase of a product or service.^ 

189. (Amended) The /jmelMdSTas defined in claim 184, wherein the action is 
responding to an email or clicking a web site ad. 

190. (Amended) The method as defined in claim 184, wherein the activity is 
the buyer entity responding to an advertisement, and wherein the buyer entity profile 
includes a number indicative of the buyer entity's purchase history, and wherein the 
calculating at least one measure step includes the step of determining if the number is 
at or above a predetermined threshold. 



192. (Amended) The method as defined in claim 191, further comprising the 
step of associating records of purchases of buyer entities to activity of those buyer 
entities with respect to advertisements Jjased on a criteria; and recording this 
V \ association in the searchable datafc>a! 



193. (Amended) The^method as defined in claim 192, wherein the criteria is 
that the purchase is made within a predetermined period of time before or after the 
activity. 
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